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Why a marketing campaign ?

The CGC market transformation initiative shows strong
support and results

There are more than 2,600 CGC trained professionals in Canada
A few trainees from South Korea, the Republic of South Africa and the United States

Almost 600 of them are accredited

Close to 200 fully qualified companies

There are CGC accredited professionals in every province

CGC has validated more than 3,000 CSA Compliance reports in
2007-2008

We have certifled more than 600 systems since May 2008

We are processing roughly 300 certification applications

The demand is strong...the information flow deficient



Why a marketing campaign ?

The industry is now established on solid foundations

There are CGC accredited professionals in every
Canadian provinces

Now is the time to help those professionals grow their
businesses further and faster

Now is another time to give back part of the training
and accreditation revenues to the industry



Marketing tools

National television campaign
Increase technology recognition with potential customers
Help installation companies offer their services locally but within
a national marketing strategy framework

Printed material
Publication of CGC GeoExchange Residential Buyer's Guide
Publication of CGC GeoExchange Commercial Buyer’'s Guide
Qualified companies mailer

Enhanced CGC website
Customer oriented material and decision making tools

Increase our offering of financing opportunities
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MeétéeoMeédia & The Weather Network

Founded in 1988, two Canadian television networks dedicated to weather and
the environment, one for each official language.

Live programming 24 hours a day, seven days a week, coast to coast.
Programming geared towards an audience that is planning its activities and

outings.

An advertising environment that reaches the audience of traditional networks at
the cost of specialized networks. Available on Basic cable everywhere in
Canada.



Méeteomedia/The Weather Network
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According to their education

Uninersity

College

High school
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*
35% of all university graduates watch MétéoMédia/The Weather Network.




According to their occupation

Professionnal

Senior Management /Owner

IMiddle management

Technical, white collar employment

Clerical Employment

Skilled employment

Primary sector

*
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*

34% of all professionals watch MéteoMeédia/The Weather Network.
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They are the largest consumer
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Average Weekly Reach

MM Adults 18+ TWN Adults 18+

2763 000 5747 000

MM / TWN Adults 18+

8 399 000







Outreach = 1,100 regions across Canada






Campaign deployment

Two weeks over Xmas and New Year’s time
“Branding of CGC”
Local forecast — Monday through Sunday — 32 spots
20 second message + 10 second tag — Thursday through
Sunday — 36 spots (9 times per day)

Four months starting early February 2009 until the end of
May 2009

“Branding of CGC” AND CGC Qualified Companies

Local forecast — Monday through Sunday — 32 spots 20 second
message + 10 second Qualified Companies tag — Thursday
through Sunday — 36 spots (9 times per day)



Who can participate ?

Priority for tag reservations will be given in the following
seqguence:

From now until December 19, 2008
CGC members who have their company qualified

From January 5 to January 16, 2009
Other qualified companies

From January 19 to January 23, 2009
Manufacturers and distributors participating in the CGC
Global GeoExchange Quality Program




