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Why a marketing campaign ?Why a marketing campaign ?

� The CGC market transformation initiative shows strong 
support and results

� There are more than 2,600 CGC trained professionals in Canada
� A few trainees from South Korea, the Republic of South Africa and the United States

� Almost 600 of them are accredited
� Close to 200 fully qualified companies
� There are CGC accredited professionals in every province
� CGC has validated more than 3,000 CSA Compliance reports in 

2007-2008
� We have certified more than 600 systems since May 2008
� We are processing roughly 300 certification applications

� The demand is strong…the information flow deficient



Why a marketing campaign ?Why a marketing campaign ?

� The industry is now established on solid foundations

� There are CGC accredited professionals in every 
Canadian provinces

� Now is the time to help those professionals grow their 
businesses further and faster

� Now is another time to give back part of the training 
and accreditation revenues to the industry



Marketing toolsMarketing tools

� National television campaign
� Increase technology recognition with potential customers
� Help installation companies offer their services locally but within 

a national marketing strategy framework

� Printed material
� Publication of CGC GeoExchange Residential Buyer’s Guide
� Publication of CGC GeoExchange Commercial Buyer’s Guide
� Qualified companies mailer

� Enhanced CGC website
� Customer oriented material and decision making tools

� Increase our offering of financing opportunities

















Outreach = 1,100 regions across Canada





Campaign deploymentCampaign deployment

� Two weeks over Xmas and New Year’s time
� “Branding of CGC”
� Local forecast – Monday through Sunday – 32 spots
� 20 second message + 10 second tag – Thursday through 

Sunday – 36 spots (9 times per day)

� Four months starting early February 2009 until the end of 
May 2009

� “Branding of CGC” AND CGC Qualified Companies
� Local forecast – Monday through Sunday – 32 spots 20 second 

message + 10 second Qualified Companies tag – Thursday 
through Sunday – 36 spots (9 times per day)



Who can participate ?Who can participate ?

� Priority for tag reservations will be given in the following 
sequence:

� From now until December 19, 2008
� CGC members who have their company qualified

� From January 5 to January 16, 2009
� Other qualified companies

� From January 19 to January 23, 2009
� Manufacturers and distributors participating in the CGC 

Global GeoExchange Quality Program


